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  Rezumat 

Plecând de la premisa c  bun starea consumatorilor reprezint  piatra de temelie 
a întregii politici de concuren  a UE, încerc m s  avem o abordare cuprinz toare cu 
privire la fenomenul ce a cuprins în ultimul deceniu sectorul digital: achizi iile 
poten ialilor competitori i integrarea acestora în propriul ecosistem sau, pe scurt, 
asasinatele economice. Analiz m stimulii care conduc la cre terea concuren ei, 
dorin ele i nevoile companiilor inovatoare, precum i cauzele i scopurile care 
determin  companiile de in toare ale platformelor digitale (GAFAM) s  întreprind  
aceste achizi ii. 

Pe parcursul lucr rii, c ut m s  oferim o defini ie cât mai exact  a no iunii de 
asasinat economic, precum i s  stabilim criteriile în func ie de care o tranzac ie ar 
putea fi încadrat  în aceast  categorie sau dac  poate fi considerat  o tranzac ie cu 
efecte pro-concuren iale  cu efecte pozitive. 

În considerarea acestor elemente avem o abordare pragmatic  i evalu m câteva 
tranzac ii importante din trecutul recent ce au permis companiilor achizitoare s  î i 
consolideze pozi ia pe pia . Astfel, am avut în vedere originea asasinatelor 
economice, precum i particularit ile acestora, raportându-ne la modalitatea în care 
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au avut loc i la efectele acestora, pentru a ajunge la concluzia c  faza asasinatelor 
economice a fost un capitol în evolu ia sectorului digital, iar autorit ile de 
concuren  i legiuitorii au reu it cu un scurt defazaj s  adopte m suri reziliente, 
despre care anticip m c  se vor intensifica i vor cuprinde totalitatea aspectelor 
activit ii digitale în viitorul apropiat. 

Clasificare JEL: K21, L40, G34, O31, L86. 

Cuvinte-cheie: asasinate economice, dreptul concuren ei, autoritate de concuren , 
politic  concuren ial , stimuli pentru inovare. 

  Abstract 

Assuming that consumer welfare is the cornerstone of the EU's entire competition 
policy, we try to have a comprehensive approach to the phenomenon that has 
overwhelmed the digital sector over the last decade: the acquisition of potential 
competitors and their integration into its own ecosystem, or in short, killer 
acquisitions. We analyze the incentives that lead to enhanced competition, the 
ambitions and needs of start-up companies, as well as the causes and goals that 
determine the companies that own digital platforms (GAFAM) to undertake these 
acquisitions. 

Throughout the paper we seek to provide a more accurate definition of the notion 
of a killer acquisition as well as to formulate the criteria based on which a 
transaction could be included in this category or if it shall be considered a 
pro-competitive transaction with positive outcome. 

In light of these elements, we have a pragmatic approach and evaluate several 
decisive transactions from the recent past that have allowed the acquiring companies 
to strengthen their market position. Hence, we considered the origin of killer 
acquisitions as well as their particularities, in relation to their way of completion and 
their effects, to reach the conclusion that the period of killer acquisition was a chapter 
in the evolution of the digital sector, and that the competition authorities as well as 
the lawmakers succeeded despite a short delay to adopt resilient measures, which we 
anticipate to intensify and cover whole aspects of digital market in the near future.  

JEL Classification: K21, L40, G34, O31, L86. 

Keywords: killer acquisitions, antitrust law, competition authority, competition 
Policy. 
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Caracteristicile pie elor digitale – pia a cu valoare nul  (zero-price 

market) 

poli digitali

Mulheres no Antitruste
There is no free lunch in Economics
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distrugere creatoare outsiderii,

pentru a concura pentru acea pia în acea pia

o fric  existen ial  – nu o oportunitate de 
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Evaluarea posibilit ii cump r torului de a intra în mod natural pe 

pia a unde activeaz  compania- int  

ex-ante 

lato sensu


